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hat are the fundamental principles of your
approach to design, and hence, the design

In Yonoh we always search for the simplicity
of our designs without forgetting that the
details make the difference. We like to

get the most with the less, to revise craft
production processes to be able to use it

in the industry and make a turn on that to
achieve different and amazing results. We
love to try new materials and see how they
work, but also recover traditional materials
to use it on a different way. We use it with
care and getting the best of them to arrive
to the best design.

ho or what has had major influences on
your design style?

The Scandinavian and Japanese design has
always been a reference for us. We can't also
forget that around us in Spain there's a huge
and experienced manufacturing network that
has taught us a lot.

But the most important thing nowadays is the
incredible access to information that we have
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for all manufacturers and designers around
the world. We can be influenced for every little
company or designer, and that's great!

That has also a negative part, we can fall
into the trap to design the same than all the
designers in rest of the world, that's why
we always try to give a personal touch in
our designs and show our Mediterranean
character.

Do you find it difficult balancing commercial
awareness with your own inspiration?)

We always design thinking in the commercial
side. Our designs must be sold, we work for
industry and that's the most important thing.
But for being differentiated we need to look a
step forward and think about the future and
the things we can implement. We can't only be
influenced for the commercial view because
we need to create what is going to be sold in
the next years, not now.

We try to design without following tendencies
and looking for the best product for the
companies we are working for, but always
trying to follow our spirit and essence.
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hat are the most important trends currently
affecting the interior/furniture design sector?|

We think that the market is so huge that it's
impossible to have only one trend. At last
what we have to do is to make projects that
have its own style, different from the others.
We can mix a lot of different tendencies, raw,
vintage, and technological, craft... and create a
new one. The most important thing is to focus
in the market we are working for and design
based on their needs and tastes. In the end

all project and trend has its market if it's well

properly.

ho or what is inspiring you most right now?,

In the past years we travelled a lot around
the world and that helps to understand how
other cultures work and how they understand
design. Different people from different folks
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understand design in different ways. All these
different ways of thinking inspires us a lot
trying to introduce these thoughts in other
cultures.

here do you see the future of Spanish
design heading to?

Even if there have been great designers in
Spain in the past years, now in Spain there's a
huge saurce of new talents in design. We think
in the future all the world will hear up and loud
about us. We work hard to make us a place in
the design world, and we think we are getting
there.

hat do you know about China and what
ould you like to achieve here?)

China is one of the most important producers
in the world that has grown really quickly. The
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needs of the world market in the past years
have been huge and the industry has grown so
fast that design didn't have the time to be able
to get involved.

Design has not been one of the priorities for
China but now the market is changing. The
market is getting the more and more tougher
and the industry needs to get differentiated
and offer something with quality not only in
production but also in design.

Our intention is to help the Chinese companies
to arrive to the world new standards and be

at the top of the world, not only producing but
offering good quality products, offering them
design services in product and branding areas
to get to the rest of the world with the best
image and products they can offer.
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